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KPi507 - PUBLIC RELATIONS - Sosyal Bilimler Enstitiisii - Kamu Politikasi ve isletmeciligi Ana Bilim Dali
General Info

Objectives of the Course

The aim of the course is to gain knowledge and skills about the basic concepts of public relations, the science branches of which it is related, the qualifications of public
relations personnel, crisis management, reputation management and public relations methots.

Course Contents

Basic concepts of public relations, branches of science which related to public relations, qualifications of public relations personnel, crisis management, reputation
management and methots of public relations.

Recommended or Required Reading

Metin Kazanci (2021). Kamuda ve Ozel Kuruluglarda Halkla iliskiler, Turhan Kitabevi. Okay, A. ve Okay, A. (2021). Halkla iliskiler - Kavram, Strateji ve Uygulamalari,
Genisletilmis 11.Baski, Der Yayinlari. Akbulut, D. (2017). Halkla iliskiler Perspektifinden Medya, Der Yayinlari. Budak, G. ve Budak, G. (2004). Halkla iliskiler-Davranissal Bir
Yaklasim, Baris Yayinlari-Fakdlteler Kitabevi.

Planned Learning Activities and Teaching Methods
Narrative Method, Question-Answer Technique.
Recommended Optional Programme Components
There is no issue.

Presentation Of Course

Face-to-face

Dersi Veren Ogretim Elemanlar

Assoc. Prof. Dr. Burcu Gilsevil Belber

Program Outcomes

1. can say the definition, objectives and methods of public relations.
2. can explain the concepts close to public relations.
3. can explain the development of public relations in the world and Turkey.
4. can explain the characteristics of public relations personnel.
5. can explain the methods related to crisis management and reputation management.
Weekly Contents
Order Preparationinfo Laboratory TeachingMethods Theoretical Practise
1 Conducting research on the relationships between marketing-promotion and Lecture Method, Providing
public relations concepts. Tekin, V.N. (2014). Pazarlama ilkeleri-Politikalar - Question-Answer  information
Stratejiler — Taktikler, Seckin Yayincilik. Sf. 24-28, Sf. 34-35, Sf. 199-214. Taskin, E. Technique, about the
(2009). Pazarlama Esaslari-Temel Pazarlama ilke ve Uygulamalari, Tirkmen Discussion Method. content and
Kitabevi. Sf. 3-32, Sf. 166-247 process of
the course by
the
instructor.
Relations
Between
Marketing-
Promotion
and Public
Relations
Concepts
2  Conducting research on the relationships between marketing-promotion and Lecture Method, Relationships
public relations concepts. Tekin, V.N. (2014). Pazarlama ilkeleri-Politikalar - Question-Answer  Between
Stratejiler — Taktikler, Seckin Yayincilik. Sf. 24-28, Sf. 34-35, Sf. 199-214. Taskin, E. Technique, Marketing-
(2009). Pazarlama Esaslari-Temel Pazarlama ilke ve Uygulamalari, Tirkmen Discussion Method. Promotion
Kitabevi. Sf. 3-32, Sf. 166-247 and Public
Relations
Concepts
3 Researching the Concept of Public Relations. Okay, A. ve Okay, A. (2021). Halkla Lecture Method, Public
iliskiler - Kavram, Strateji ve Uygulamalari, Genigletilmis 11.Baski, Der Yayinlari, Question-Answer  Relations
Sf. 1-16. Budak, G. ve Budak, G. (2004). Halkla iliskiler-Davranissal Bir Yaklasim, Technique, Concept

Baris Yayinlari-Fakilteler Kitabevi. Sf. 5-38. Discussion Method.
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12
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Research on the Characteristics and Principles of Public Relations. Budak, G. ve
Budak, G. (2004). Halkla iliskiler-Davranissal Bir Yaklasim, Baris Yayinlari-
Fakdlteler Kitabevi. Sf. 179-192.

Research on the characteristics that public relations personnel should have.
Ozkan, A. (2009). Halkla iliskiler Yénetimi, istanbul Ticaret Odasi Yayinlari No:
2009-19. Sf. 143-158.

Researching the Planning Process in Public Relations. Ozkan, A. (2009). Halkla
iliskiler Yénetimi, istanbul Ticaret Odasi Yayinlari No: 2009-19. Sf. 45-57.

Researching Public Relations and Media Relations and the Place of New Media in
Public Relations Practices. Pasali Tagoglu, N. (2014). Pazarlama iletisimi-
Butlinlesik Bir Yaklagim, Detay Yayincilik, Sf. 179-188. Seving, S.S. (2018).
Pazarlama iletisiminde Sosyal Medya, Optimist Yayinailik, Sf. 27-57, Sf. 161-173.

Preparation for the midterm exam.

Researching the development of public relations in the world and in Turkiye.
Budak, G. ve Budak, G. (2004). Halkla iliskiler-Davranigsal Bir Yaklasim, Baris
Yayinlari-Fakiilteler Kitabevi. Sf. 39-58. imik Tanyildizi, N. ve Serttas, A.
(2013).Tiirkiye ve Amerika Birlesik Devletleri'nde Halkla iliskilerin Tarihsel
Gelisimi, The Journal of Academic Social Science Studies, 6(6), Sf. 567-584.
Calisir, G, Diker, E. Ve Tiirkal, i. (Eds.) (2022). Halkla iliskilere Giris, Egitim
Yayinevi, Sf. 43-110.

Research on crisis management. Babiir Tosun, N. (1999). Halkla iliskilerin
isletmelerin Kriz Dénemlerindeki Roli ve Onemi, Oneri Dergisi, 2(12), Sf. 251 —
254. Akdag, M. (2005). Halkla iliskiler ve Kriz Yénetimi, Selcuk Universitesi Sosyal
Bilimler Enstitlisii Dergisi, 14, Sf. 1-21. Dogan, A. (2020). Kamusal Halkla iliskiler

ve Kriz Yénetimi: Maden ilcesi Orneginde Bir Alan Arastirmasi, 30(2), Sf. 377-390.

Yigit Acikgdz, F. (2025). Krizlerin Kurumsal itibar Uzerindeki Etkileri: Patiswiss
Ornegi, Yonetim Bilimleri Dergisi, 23(55), Sf. 359-381.

Researching press release and press conference topics. Budak, G. ve Budak, G.
(2004). Halkla iliskiler-Davranigsal Bir Yaklasim, Baris Yayinlari-Fakdilteler
Kitabevi. Sf. 155-158. Gecikli,F. (2024), Halkla iliskiler ve iletisim, 6. Baski, Beta
Yayinlari, Sf. 90-93.

Investigating the issue of lobbying. Aslan, S. (2009). Siyasal iktidari Etkileme
Yéntemlerinden Biri Olarak Lobicilik, Dumlupinar Universitesi Sosyal Bilimler
Dergisi, 23, Sf. 113-121. Candz, K. (2007). Halkla iligkiler Uygulamasi Olarak
Lobicilik: Ankara Ticaret Odasi (ATO) Ornegi, Selcuk Universitesi Sosyal Bilimler
Enstitlisti Halkla iliskiler ve Tanitim Anabilim Dali Halkla iliskiler Bilim Dali,
Yayinlanmamis Doktora Tezi.

Research on the subject of propaganda. Budak, G. ve Budak, G. (2004). Halkla
iliskiler-Davranissal Bir Yaklasim, Baris Yayinlari-Fakdilteler Kitabevi. Sf. 15-20.
Canéz, K. (2007). Halkla iliskiler Uygulamasi Olarak Lobicilik: Ankara Ticaret
Odasi (ATO) Ornegi, Selcuk Universitesi Sosyal Bilimler Enstitiisti Halkla iliskiler
ve Tanitim Anabilim Dali Halkla iliskiler Bilim Dali, Yayinlanmamis Doktora Tezi.
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Public
relations
methods.
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Research on Education-Exhibition-Fair-Festivals. Akarpinar, B. (2004). Tarim
Toplumundan Sanayi Toplumuna Gegiste Panayir-Sergi-Fuar-Festivalin Durumu
ve Tiirkiye Ornegi, Milli Folklor Dergisi, 16 (64), Sf. 25-36. Samancioglu,E. (2020).
Fuar-Marka Sehir iliskisi: izmir Enternasyonal Fuari Uzerine Tarihsel Bir
Arastirma, Dokuz Eylil Universitesi Sosyal Bilimler Enstitiisti Turizm isletmeciligi
Anabilim Dali Turizm Isletmeciligi Programi, Yayinlanmamus Yiiksek Lisans Tezi,
Sf.13-26. Biikiilmez, T. (2019). Tutundurma Araci Olarak Fuarlar: isletmelerin
Fuar Performansina Etki Eden Faktorler, Cukurova Universitesi Sosyal Bilimler
Enstitiisi Isletme Ana Bilim Dali, Yayinlanmamis Yiiksek Lisans Tazi, Sf. 10-37.
Kinalibas, B. O. (2022). Fuar Organizasyonlarinin Sehir Markasi Uzerine Etkileri:
Kutahya ihtisas Fuari Onerisi, Kiitahya Dumlupinar Universitesi Lisansisti Egitim
Enstitlist Uluslararasi Ticaret ve Finansman Anabilim Dali, Yayinlanmamis
Yiksek Lisans Tezi, Sf. 4-21.

Researching the issue of sponsorship. Tagdemir, E. (2001). Hedef Kitleye
Ulasmada Etkili Bir Arag: Sponsorluk, Selcuk iletisim, 2(1), Sf. 97-106. Bozkurt, H.
ve Kartal, R. (2008). Spor Pazarlamasinda Halkla iliskiler ve Sponsorluk liskisi,
Nigde Universitesi Beden Egitimi ve Spor Bilimleri Dergisi, 2(1), Sf. 23-33. Canéz,
K.ve Dogan, i. (2015). imaj Olusturma Araci Olarak Sponsorluk, Glimiishane
Universitesi iletisim Fakdiltesi Elektronik Dergisi, 3(9), Sf. 19-39.

Preparation for the final exam.

Laboratory TeachingMethods Theoretical

Lecture Method,
Question-Answer
Technique,
Discussion Method.

Lecture Method,
Question-Answer
Technique,
Discussion Method.

Workload

Activities Number PLEASE SELECT TWO DISTINCT LANGUAGES
Vize 1 1,00

Ara Sinav Hazirhk 3 3,00

Final 1 1,00

Final Sinavi Hazirlik 5 4,00

Derse Katihm 14 3,00

Ders Oncesi Bireysel Calisma 14 3,00

Ders Sonrasi Bireysel Calisma 3 14,00

Arastirma Sunumu 7 3,00

Assesments

Activities Weight (%)
Ara Sinav 40,00

Final 60,00

Public
relations
methods.
Education-
Exhibitions-
Fairs-
Festivals.

Public
relations
methods.

Sponsorship.

Final Exam

Practise



Kamu Politikasi ve isletmeciligi Ana Bilim Dali / Kamu Politikasi ve isletmeciligi ( Yiksek Lisans - Tezli ) X Learning Outcome Relation

P.O.1
L.O.1
L.O.2
L.O.3
L.O.4
L.O.5

P.O.3:

P.O.4:

P.O.5:

P.O.6:

P.O.7:

P.0.8:

P.0.9:

P.0.10:

LO.1:

LO.2:

LO.3:

L.O.4:

LO.5:

P.0.2 P.0.3 P.0.4 P.0.5 P.0.6 P.0.7 P.0.8 P.0.9 P.0. 10
4 4
4 4
4 4
4 4
4

Acquires a theoretical foundation in Public Administration and Public Policy.

Learns research methods in the social sciences and acquires practical application skills.

Acquires practical-level knowledge on management models such as strategic management, crisis management, and risk management.
Acquires the skill to use the SPSS program at a level to perform basic analyses.

Acquires the ability to conduct independent scientific research.

Acquires the ability to monitor national and international political developments.

Analyzes the components of political and administrative systems and designs institutional systems based on these components; gains the
ability to make the operation process of decision-making and coordination mechanisms effective during the institutionalization process.

Gains the consciousness of adopting ethical values as fundamental values at every stage of life and particularly in professional life.
Possesses the consciousness of lifelong learning.

Acquires a theoretical foundation in public administration.

can say the definition, objectives and methods of public relations.

can explain the concepts close to public relations.

can explain the development of public relations in the world and Turkey.

can explain the characteristics of public relations personnel.

can explain the methods related to crisis management and reputation management.
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